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ABSTRACT 

Sports became an integral part of our life. It is seen across all over the world and 

importance now a days is given on a massive scale as it contributes about 5 

percentage of GDP. As we all know Indian people has a massive fan following 

and craze for cricket and commercial business behind it. The Indian Premier 

League is one of the most popular and successful tournaments and there is a lot of 

amounts invested in it. Commercialization brings profit and also it can be 

exploited very easily. IP rights plays a huge role not only in industry which 

manufactures and produces a new thing but also for an entertainment and sports 

industry. This Article mainly deals with how does different IPs like trademark, 

copyrights, design etc. protects a massive tournament from exploitation, what are 

the rights the franchise teams possess and what will happen if there is any kind of 

infringement. 
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INTRODUCTION: 

People in India has a massive craze and fan following when it comes to cricket. People speak, 

breathe and worship cricket as a religion. The popularity of cricket in India grew up more when 

IPL was introduced. The Indian Premier League is a franchise cricket league which was started 

in the year 2008 where eight teams play each other for a trophy. The league is more than a 

sport. Many things revolve around the league in form of commercial aspects. Intellectual 

Property rights play a vital role in this type of league just like a star player in a cricket match. 

In this article let us see in detail how IPR shields IPL. 

 

INDIAN PREMIER LEAGUE: 

Before going to the topic, let us see what is IPL. Indian Premier League the abbreviation of IPL 

was founded by BCCI (Board of Control of Cricket in India) in 2007 and started in 2008. The 

tournament will always commence during Indian summer period. Some people call IPL as 

Intellectual Property League because of its business openings which the tournament provide. 

According to the report of Duff & Phelps1, in 2019 the brand value of IPL was Rs.475 billion. 

Its is because the people have invested a huge amount of money in this league for their 

respective teams including their sponsors, attires, jerseys etc. The IPR comes into play at every 

instance, in case of brand name, team name, its logo, slogan, tag lines used by various teams. 

That’s why IPR plays a huge role. There are 8 teams which represent 8 teams. 

a. Chennai Super Kings. 

b. Delhi Capitals. 

c. Kolkata Knight Riders 

d. Mumbai Indians 

e. Punjab Kings 

f. Rajasthan Royals. 

g. Royal Challengers Bangalore 

h. Sunrisers Hyderabad. 

Chennai Super Kings and Rajasthan Royals had been banned by the Supreme Court in 2015 

for 2 years because of betting and gambling activities by their teams’ respective officials. 

 
1 https://economictimes.indiatimes.com/news/sports/ipl-brand-valuation-soars-13-5-to-rs-47500-crore-duff-

phelps/articleshow/71197984.cms?from=mdr 
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During those two years Rising Pune Supergiant and Gujarat lions had been replaced and 

later discarded and replaced by CSK and RR. 

TYPES OF IP IN IPL: 

The need for IP protection is a vital one. There are three major IP rights used in IPL. They 

are: 

• Trademark. 

• Copyrights 

• Trade Designs. 

 

TRADEMARK:  

Trademarks Act, 1999 defined trademarks under Section 2(zb) as “Trademark means, a mark 

capable of being represented graphically and which is capable of distinguishing the goods or 

services of one person from those of others2. Trade mark is a protection for a word, phrase, 

letter, number, sound, smell, logo, picture etc. which are used to distinguish one good from 

another. The function of a trademark is to give an indication to the purchaser the quality of the 

good and how it differs from other product. Trademark is an agent for creating and protecting 

goodwill of a brand. A trademark has to be registered under Section 18 which prescribes the 

procedures for registration. Registration of trademark enables the owner his exclusive right to 

use, sell or license the goods or services under the brand name by which it is registered. Only 

a registered trademark can enjoy/avail the benefit of suing the unauthorised use of trademark 

for infringement. Registration of trademark forbids every other person to use or obtain the 

registration of that trademark or a confusingly similar trademark in relation to the same goods 

or services in relation to which the trade mark is registered3. 

Similarly in Sports industry, this kind of protection is given. The protection could be extended 

to teams’ name, logos, event name, domain name for example title of IPL with its sponsor like 

VIVO IPL 2021, DLF IPL 2011 etc. All the franchises sell their team caps, jerseys, laptop skin, 

mobile covers etc. which can be bought through stores or online. Sometimes teams even give 

license for their trademarks to produce and manufacture some goods. For example, Chennai 

Super Kings gave license to Fully filmy to sell backpacks, wallets and posters with their team’s 

 
2 Trade marks act, 1999 
3 Verkey, Elizabeth, Intellectual Property, 1st edition, EBC publications. 
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name, logo, slogans, players name etc. Even for their products the franchises can register trade 

mark just as that of consumable products.  

INFRINGEMENT: According to Section 29(2) (c) of the Trademarks act, 1999 a registered 

trademark is infringed by a person who not being a registered proprietor or a person using by 

way of permitted use, uses in the course of trade, a mark because of its identity with the 

registered trademark and the identity of goods or services covered by such trademark is likely 

to cause confusion on the part of public, or which is likely to have an association with the 

registered trademark4.  

In 2008, a suit was filed by BCCI against Rediff.com an online news and entertainment website 

which conducts an online fantasy game. It was registered under the domain name “Indian 

Fantasy League” which resembles a name similar to IPL and also the logo. The Madras High 

Court held that game is subjected to infringement and prohibited its use. 

In BCCI v. Grace India Sports Pvt. Ltd5 , the defendant attempt to launch a league called Indian 

Junior Premier League. The league had similarities with IPL. The Bombay High Court held 

that GISPL attempted to start league which deceptively resemble IPL’s trademark and domain 

name such as “juniorsiplt20.com” which is similar to “iplt20.com” and thus GISPL was banned 

from using those domain names and such things. 

In India you can see very commonly in the streets of India, street vendors used to sell fake 

jerseys of the teams sometimes near the stadiums. The purchasers won’t get confused regarding 

the product as they don’t know the relationship between the seller and franchise. Though it’s 

not the original one there will be great resemblance with the registered trademark and causes a 

greater confusion to the owner. These kinds of things fall under the concept of “doctrine of 

passing off” which means free riding on someone else’s goodwill by misrepresenting one’s 

goods. An English case named Arsenal v. Mathew Heed6 is a landmark case in this type of 

matter. The England and Wales Court of Appeal held that selling unofficial memorabilia and 

souvenirs which represent the Trademark of Arsenal Football club for over 30 years is an 

infringement of Trademark. The main issue is “whether trade mark use was necessary for 

infringement of a trade mark” and which the court said it is an infringement and held that “the 

 
4 Trademarks Act, 1999 
5 C.S. No. 815 of 2017 
6 [2003] EWC A C iv 696 
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use of Arsenal Trademarks on the goods would jeopardize the ability of trademarks to guarantee 

origin” 

This above judgement is yet to be followed as no similar case occurs. If it is followed in India, 

it would result in harsh blow upon every such person who is some manner is involved in such 

unofficial merchandises.  

 

COPYRIGHTS: 

Copyright is a protection for an original literary work. The person who creates a work is the 

owner of the work until the work is licensed. It will be licensed under Copyrights Act, 1957. 

The Act defines copyright as “means the exclusive right subject to the provisions of this Act, 

to do or authorise the doing of any of the following acts in respect of a work or any substantial 

part thereof, namely\: 

a. Literary, dramatic or musical work. 

b. Computer programme. 

c. Artistic work. 

d. Cinematograph film. 

e. Sound Recording. 

In IPL, copyrights can be applied to website layout designs, teams’ uniforms, computer 

programmes, results and fixtures etc. It even extends to commentaries, photographs of events, 

teams and players, title tracks and so on. Star India currently holds the broadcasting rights of 

IPL by winning the bid for $2.55 billion (INR 16,347.5 crores)7 under a contract for 5 years 

from 2018. Earlier the rights were with Sony Pictures and World Sport Group for 10 years.  

As per the IPL Brand and Content Protection Guidelines 20188, audio -visual images of match 

footages as well as highlights are all protected under “IPL IPR”. There is a limit for a fair use 

in journalistic coverage to ensure that the media rights holder gets proper return of investment. 

In order to prevent commercial gains from rebroadcasting there should not be intentional 

advertising while the tournament is being broadcasted.  

 
7 https://www.espncricinfo.com/story/star-india-wins-ipl-rights-for-us-2-55-billion-1119351 
8 https://iplplatform-static-files.s3.amazonaws.com/IPL/document/2018/05/13/4cff738c-fbf9-4b8d-b9ad-

2d082914bbb0/CII.IPL.Brand-0ContentProtectionGuidelines-Final-.pdf 
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INFRINGEMENT: The IPL’s strict guidelines hardly deter copyright infringement and also at 

the same time faced the problem of unauthorized live streaming of the game.  More than 2,500 

unauthorized live streaming websites have been pulled down. In Star India Private Limited v. 

Jackstreams Com & Ors the Delhi High Court passed an ex-parte ad-interim injunction order 

prohibiting the defendant to broadcast Dream11 IPL 2020 without authorisation.  

In 2015, the BCCI organizers failed to get permission from Indian Performing Rights Society 

(IPRS) for using the music for the opening ceremony although it had been taken using songs 

played during the matches. A legal notice was filed against BCCI for non-compliance by IPRS 

and they are liable to pay the license fee9.  

 

DESIGNS: 

The term design in general terms a specification for a subject or an object. Section 2 (d) of the 

Designs Act, 2000 says “design” means only the features of shape, configuration, pattern, 

ornament or composition of lines or colours applied to any article whether in two dimensional 

or three dimensional or in both forms, by any industrial process or means, whether manual, 

mechanical or chemical, separate or combined, which in the finished article appeal to and are 

judged solely by the eye; but does not include any mode or principle of construction or anything 

which is in substance a mere mechanical device, and does not include any trade mark as defined 

in clause (v) of sub-section (1) of section 2 of the Trade and Merchandise Marks Act, 1958 (43 

of 1958) or property mark as defined in section 479 of the Indian Penal Code (45 of 1860) or 

any artistic work as defined in clause (c) of section 2 of the Copyright Act, 1957 (14 of 1957);”10  

So, the definitions tell that design refers to pattern, shape, configuration, ornament or 

composition of colours and lines applied to a thing or an object. A design has to be registered 

and it should be original and new. Registered Designs gives protection for the product. Designs 

gives protection for its visual appearance and not for its functional aspect. Examples for designs 

are Cricket bats, boots, etc.  

PIRACY: Section 22 of the act protects a registrant against piracy of design. Sub clause (1) 

says “During the existence of copyright in any design it shall not be lawful for any person— 

 
9 https://www.news18.com/cricketnext/news/bcci-ipl-served-notice-for-failing-to-pay-for-music-rights-

979355.html 
10  
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(a) for the purpose of sale to apply or cause to be applied to any article in any class of articles 

in which the design is registered, the design or any fraudulent or obvious imitation thereof, 

except with the licence or written consent of the registered proprietor, or to do anything with a 

view to enable the design to be so applied; or 

(b) to import for the purposes of sale, without the consent of the registered proprietor, any 

article belonging to the class in which the design has been registered, and having applied to it 

the design or any fraudulent or obvious imitation thereof; or 

(c) knowing that the design or any fraudulent or obvious imitation thereof has been applied to 

any article in any class of articles in which the design is registered without the consent of the 

registered proprietor, to publish or expose or cause to be published or exposed for sale that 

article.11 

 

Sub- section (2) provides for penal consequences for piracy in form of damages. It says “ If 

any person acts in contravention of this section, he shall be liable for every contravention— 

(a) to pay to the registered proprietor of the design a sum not exceeding twenty-five 

thousand rupees recoverable as a contract debt, or 

(b) if the proprietor elects to bring a suit for the recovery of damages for any such 

contravention, and for an injunction against the repetition thereof, to pay such damages as 

may be awarded and to be restrained by injunction accordingly: Provided that the total sum 

recoverable in respect of any one design under clause (a) shall not exceed fifty thousand 

rupees: Provided further that no suit or any other proceeding for relief under this sub-section 

shall be instituted in any court below the court of District Judge12. 

 

 

AMBUSH MARKETING: 

 

Ambush Marketing is a practice where companies to promote their brands or products by 

joining a team, league or an event without paying them a privilege. Its basically means a 

company that tried to exploit or advertise its brand or product in an event without being a 

sponsor. This practice is generally under taken by companies who are rivals. Ambush 

 
11 Section 22 (1) of the Designs Act, 2000. 
12 Section 22(2) of the Designs Act, 2000. 
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Marketing is also called as “an attack from hidden position”. One of the finest examples of 

ambush marketing is the famous controversy between Coca Cola and Pepsi over the official 

status of the cola for the World Cup Cricket tournament of 1996-97, wherein Coca Cola brought 

out an ad claiming to be the OFFICIAL COLA of the tournament and Pepsi brought out a 

competing ad with the slogan "there is NOTHING OFFICIAL about it”13.  

 

In IPL, ambush marketing can be seen in form of things like giving merchandise branded free 

jerseys, flags, 4& 6 notices, social media account of the product tweeting about the match or a 

player who is the talk of town, etc. These are some of the examples of Ambush marketing in 

and around IPL 

 

 CONCLUSION: 

IPL is the similar concept as that of league football like EPL, La Liga, Bundesliga etc. but has 

created an own legacy in Cricket. This new version of commercial sports is protected by IP 

rights like Trademark, copyrights, designs etc. There are many various ways to produce and 

generate revenue through sports industry. In India leagues like IPL, ISL (football), Pro-kabaddi 

etc. brings out outstanding players and gives young talents an international exposure. 

Unauthorised use of IPR in IPL will lead to infringement and both civil and criminal remedies 

will be available to the BCCI-IPL. Thus, IPR plays an inevitable role in sports industry. 

 

 
13 https://www.cnbctv18.com/business/backstory-when-pepsi-turned-the-tables-on-coke-there-was-nothing-

official-about-it-8181421.htm 
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