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ABSTRACT 

The rapid expansion of the digital economy in India has made Standard Form 
Contracts (SFCs) a ubiquitous feature of consumer transactions. While SFCs 
offer significant benefits to businesses, such as operational efficiency and 
cost reduction, they simultaneously present considerable challenges to 
consumer protection. This abstract examines the critical need to strike a 
balance between the efficiency of digital commerce and the fundamental 
principles of fairness and informed consent for consumers.The core issue lies 
in the inherent power imbalance created by the "take-it-or-leave-it" nature of 
SFCs. Consumers in the digital space are often confronted with complex, 
lengthy, and obscure terms, leading to a phenomenon of uninformed consent. 
This problem is compounded by information asymmetry, the strategic use of 
deceptive design elements or "dark patterns," and jurisdictional complexities 
in a globalized online marketplace. Although India's existing legal 
framework, including the Consumer Protection Act, 2019, provides a 
foundation for addressing unfair trade practices and contracts, its application 
to the fast-evolving digital landscape is often reactive and fraught with 
enforcement difficulties.This analysis argues that a comprehensive, multi-
faceted strategy is required to protect consumer interests effectively. It 
proposes a combination of legislative reforms to mandate transparency and 
simplicity in digital contracts, targeted regulatory interventions against 
unfair clauses and dark patterns, and the promotion of consumer digital 
literacy. Additionally, it highlights the potential of technological and design 
solutions, such as interactive contract interfaces and robust Online Dispute 
Resolution (ODR) mechanisms, to empower consumers. The ultimate 
objective is to foster a fair and equitable digital ecosystem in India where 
economic growth is not achieved at the expense of consumer rights and 
contractual justice. 
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1- Introduction 

The digital economy, characterized by its speed, accessibility, and vast reach, has 

fundamentally reshaped how consumers interact with businesses. From online shopping and 

streaming services to social media and cloud computing, standard form contracts (SFCs) have 

become the ubiquitous legal framework governing these digital interactions.2 While SFCs offer 

undeniable efficiencies for businesses, their widespread use in the digital realm raises 

significant concerns regarding consumer protection.3 

The Rise of Standard Form Contracts in the Digital Age: SFCs, also known as "adhesion 

contracts," are pre-drafted agreements where one party (typically the business) sets the terms 

and the other party (the consumer) has little to no opportunity to negotiate.4 In the digital 

economy, these contracts often manifest as "click-wrap" or "browse-wrap" agreements – terms 

and conditions that users must accept by clicking a button or by simply using a website or 

service. 

SFCs enable rapid scaling, standardize legal obligations, and reduce transaction costs. For 

consumers, they offer a seemingly streamlined onboarding process. However, this convenience 

often comes at the cost of informed consent and genuine bargaining power. 

Challenges to Consumer Protection: The nature of SFCs in the digital environment presents 

several challenges to effective consumer protection: 

● Information Asymmetry: Businesses possess superior knowledge regarding the terms 

and their legal implications. Consumers, on the other hand, often face lengthy, complex, 

and jargon-filled agreements that they rarely read or fully comprehend. This imbalance 

makes it difficult for consumers to make informed decisions. 

● "Take It or Leave It" Dilemma: The non-negotiable nature of SFCs means consumers 

often have no choice but to accept unfavorable terms if they wish to access a particular 

 
2 Avtar Singh, Law of Contract and Specific Relief (EBC Publishing Pvt. Ltd., Lucknow, 12th edn., 2017). 
3 D. P. Mittal, Law of Consumer Protection with E-Commerce (Commercial Law Publishers, India, 2024). 
4 Satyam Singh and Shobhitabh Shrivastava, Law Relating to Standard Form of Contract (ABS Books, 2021). 
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service or product. In markets dominated by a few large players, this can lead to a lack 

of genuine alternatives. 

● Hidden or Unfair Clauses: SFCs can contain clauses that are detrimental to 

consumers, such as limitations on liability, mandatory arbitration clauses (waiving the 

right to sue in court), broad data collection permissions, or terms allowing unilateral 

changes to the agreement by the service provider. These clauses are often buried deep 

within the fine print. 

● Lack of Readability and Accessibility: Digital SFCs are frequently presented in 

formats that are not user-friendly, such as small text, endless scrolling, or pop-up 

windows that quickly disappear. This further discourages thorough reading. 

● Dynamic Nature of Terms: Businesses often reserve the right to modify their terms 

and conditions at any time, with continued use of the service constituting acceptance. 

This makes it challenging for consumers to stay updated on their rights and obligations. 

Mechanisms for Consumer Protection: Despite these challenges, various mechanisms are 

being employed and advocated for to bolster consumer protection in the context of digital 

SFCs.5 Governments worldwide are enacting laws to address unfair contract terms. Examples 

include consumer protection acts that deem certain clauses unconscionable or void, and data 

protection regulations (like GDPR) that impose strict requirements on how personal data is 

collected and used. Encouraging or mandating businesses to draft SFCs in clear, concise, and 

easily understandable language can significantly improve consumer comprehension. 

Regulators could require businesses to highlight crucial clauses, such as those related to data 

privacy, dispute resolution, or service termination, in a prominent and easily accessible manner. 

Introducing a cooling-off period during which consumers can review the terms and withdraw 

from the contract without penalty could provide a much-needed opportunity for reflection. 

Developing tools that summarize key terms of SFCs or provide alerts about changes could 

empower consumers. Consumer education initiatives can also raise awareness about the 

importance of reading and understanding digital agreements. Courts play a vital role in 

interpreting and, in some cases, striking down unfair or unconscionable terms within SFCs, 

thereby setting precedents for future contracts. While often insufficient on their own, industry 

 
5 D. P. Mittal, Law of Consumer Protection with E-Commerce (Commercial Law Publishers, India, 2024). 
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bodies can promote ethical practices and develop guidelines for drafting more consumer-

friendly SFCs.6 

Standard form contracts are an integral part of the digital economy's efficiency, but their 

potential to disadvantage consumers cannot be overlooked.7 A balanced approach is necessary 

one that acknowledges the practicalities for businesses while robustly safeguarding consumer 

rights. Through a combination of legislative intervention, regulatory oversight, technological 

solutions, and increased consumer awareness, it is possible to foster a digital environment 

where the convenience of SFCs does not come at the expense of fairness and informed consent. 

Ensuring consumers are genuinely protected in the digital age is not merely a legal obligation 

but a cornerstone of a healthy and trustworthy online ecosystem. 

2- Striking a Balance Between Efficiency and Fairness in India 

India's digital economy is booming. From e-commerce giants to burgeoning fintech platforms 

and streaming services, online transactions have become an indispensable part of daily life for 

millions. At the heart of these interactions lie Standard Form Contracts (SFCs), often presented 

as "click-wrap" or "browse-wrap" agreements. While SFCs are vital for the efficiency and 

scalability of digital businesses, their pervasive nature in India raises critical questions about 

consumer protection and the delicate balance between commercial expediency and inherent 

fairness.8 

The Indian Context: A Unique Conundrum: In India, SFCs are governed by the overarching 

principles of the Indian Contract Act, 1872.9 However, this colonial-era legislation was not 

designed for the complexities of the digital age. Unlike many common law jurisdictions that 

have specific statutes for adhesion contracts, India lacks a distinct law specifically addressing 

SFCs. This absence often leaves courts to interpret these contracts based on general principles 

like "free consent," "unconscionability," and "public policy," which can be challenging to apply 

consistently in the digital realm. 

The digital landscape further exacerbates existing issues: Vast Digital Divide: Despite rapid 

 
6 J. N. Barowalia and Abhishek Barowalia, Commentary on the Consumer Protection Act (LexisNexis, 2023). 
7 Satyam Singh and Shobhitabh Shrivastava, Law Relating to Standard Form of Contract (ABS Books, 2021). 
8 P. K. Majumdar and R. P. Kataria, Law of Consumer Protection in India (Orient Publishing Company, 9th edn., 
2025). 
9 Avtar Singh, Law of Contract and Specific Relief (EBC Publishing Pvt. Ltd., Lucknow, 12th edn., 2017). 
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internet penetration, a significant portion of the Indian population may lack digital literacy, 

making it even harder to comprehend complex legal terms. 

● Language Barrier: Many SFCs are drafted primarily in English, alienating a large 

segment of consumers who transact in regional languages. 

● "Take It or Leave It" Culture: The sheer volume of digital transactions often compels 

consumers to accept terms without scrutiny, assuming there are no alternatives or that 

the service is essential. 

● Ambiguity and Opacity: Businesses, sometimes inadvertently, draft terms that are 

vague or buried deep within lengthy documents, hindering genuine understanding. 

3- The Quest for Balance: Efficiency vs. Fairness 

The fundamental challenge lies in reconciling the undeniable efficiency SFCs offer to 

businesses with the imperative to protect consumers from exploitation. 

Efficiency Arguments: 

● Scalability: SFCs allow businesses to serve millions of customers simultaneously 

without individually negotiating each contract, a cornerstone of the digital economy's 

rapid growth. 

● Cost Reduction: Standardized terms reduce legal drafting costs, administrative 

overheads, and the time spent on individual negotiations, potentially leading to lower 

prices for consumers. 

● Predictability: Uniform terms create a predictable legal environment for businesses, 

facilitating risk assessment and business planning. 

Fairness Arguments: 

● Information Asymmetry: Consumers often lack the legal expertise and time to 

analyze complex terms, putting them at a significant disadvantage. 

● Unequal Bargaining Power: Large digital corporations often wield immense power, 
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leaving consumers with virtually no ability to negotiate or amend terms. 

● Hidden Unfair Terms: SFCs can contain clauses that are overly broad, limit liability 

excessively, or mandate dispute resolution mechanisms (like arbitration) that are less 

accessible or transparent for consumers. 

● Lack of Informed Consent: The ease of "click-wrap" acceptance often bypasses true 

informed consent, leading to situations where consumers are bound by terms they never 

genuinely agreed to. 

4- India's Regulatory Steps Towards Fairness 

Recognizing these challenges, India has begun to take concrete steps, particularly with the 

Consumer Protection Act, 2019 (CPA 2019).10 This landmark legislation introduces several 

provisions directly impacting SFCs in the digital sphere:11 

● Definition of "Unfair Contract": The CPA 2019 explicitly defines "unfair contract" 

as a contract that causes significant change in the rights or obligations of the consumer, 

including clauses that demand excessive security deposits, impose a disproportionate 

penalty for breach, or enable unilateral termination without reasonable cause. This 

provides a direct legal avenue for consumers to challenge such terms. 

● Central Consumer Protection Authority (CCPA): The establishment of the CCPA 

empowers a dedicated body to protect consumer rights, including the power to 

investigate violations, issue guidelines, and take action against unfair trade practices 

and unfair contracts.12 

● Product Liability: The Act introduces a framework for product liability, making 

manufacturers, service providers, and sellers liable for defective products or deficient 

services, irrespective of negligence. This can deter businesses from drafting SFCs that 

attempt to entirely disclaim liability. 

● E-commerce Rules: While still evolving, India's e-commerce rules, under the CPA 

 
10 D. P. Mittal, Law of Consumer Protection with E-Commerce (Commercial Law Publishers, India, 2024). 
11 J. N. Barowalia and Abhishek Barowalia, Commentary on the Consumer Protection Act (LexisNexis, 2023). 
12 Avtar Singh, Law of Contract and Specific Relief (EBC Publishing Pvt. Ltd., Lucknow, 12th edn., 2017). 
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2019, aim to ensure greater transparency and consumer protection in online 

transactions, addressing issues like clear display of terms and conditions, grievance 

redressal mechanisms, and prevention of unfair trade practices by e-commerce entities. 

5- Towards a More Balanced Future 

While the CPA 2019 is a significant step, more concerted efforts are needed to truly strike a 

balance in India's digital economy. By implementing these suggestions, India can move 

towards a digital economy where the undeniable efficiencies of SFCs are harnessed without 

compromising the fundamental rights and fairness owed to consumers. 

● Promoting Plain Language and Accessibility: Mandatory guidelines for businesses 

to draft SFCs in clear, concise language, potentially with summaries of key terms, 

would significantly enhance consumer understanding. Providing terms in multiple 

regional languages could further bridge the digital divide. 

● Highlighting Critical Clauses: Regulations could require prominent disclosure of 

crucial clauses related to data privacy, dispute resolution, cancellation policies, and 

automatic renewals, preventing them from being buried in fine print. 

● Strengthening "Unconscionability" Doctrine: Indian courts need to consistently and 

robustly apply the doctrine of unconscionability to strike down SFCs that are patently 

unfair or exploitative, particularly in cases of severe bargaining power imbalance. 

● Industry Best Practices: Encouraging industry associations to develop and adopt 

codes of conduct that prioritize consumer-friendly SFCs can foster a culture of fairness. 

● Digital Literacy and Awareness: Continuous government and civil society initiatives 

to educate consumers about their rights in the digital space and how to navigate online 

contracts are crucial. 

● Faster Dispute Resolution: Streamlining consumer dispute resolution mechanisms, 

especially for digital transactions, can build consumer trust and provide effective 

recourse against unfair SFCs. 

The digital economy thrives on efficiency, and standard form contracts are undeniably its 
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backbone.13 However, in a nation as diverse and dynamic as India, this efficiency cannot come 

at the cost of fundamental fairness and consumer protection. The CPA 2019 has laid a strong 

foundation, but its effective implementation, coupled with progressive policy reforms and a 

proactive judiciary, will be key to creating a digital ecosystem where consumers are 

empowered, their rights are respected, and the balance between innovation and justice is truly 

achieved.14 The journey towards a truly balanced digital economy in India is ongoing, 

demanding continuous vigilance and adaptive legal frameworks. 

6- Conclusion and Suggestions 

The proliferation of SFCs in the digital economy is a double-edged sword. For businesses, they 

are an indispensable tool for streamlining operations, reducing transaction costs, and 

facilitating rapid scaling. From a legal perspective, their enforceability provides certainty and 

predictability, crucial for fostering investment and innovation. However, this efficiency often 

comes at the expense of consumer autonomy and informed consent. 

The inherent "take-it-or-leave-it" nature of SFCs, coupled with their often lengthy, complex, 

and opaque terms, places consumers at a significant disadvantage. In the digital realm, this 

disadvantage is exacerbated by factors such as information asymmetry, the widespread use of 

dark patterns, and the sheer volume of transactions. Consumers, often driven by the immediate 

need for a service or product, cursorily accept terms they haven't read or fully comprehended. 

This leads to situations where critical rights are waived, liabilities are unfairly shifted, and 

dispute resolution mechanisms are skewed in favor of the service provider. 

While Indian jurisprudence, through principles of unconscionability, unfair trade practices, and 

the Consumer Protection Act, 2019 (CPA), attempts to mitigate these risks, their application to 

SFCs in the digital context faces unique challenges. The "micro-text" problem, the dynamic 

nature of digital contracts, and the jurisdictional complexities of online transactions add layers 

of difficulty to effective enforcement. The judicial system, while striving to protect consumers, 

often grapples with the sheer volume of cases and the technical nuances of digital agreements. 

Moreover, the digital economy's global nature means that consumers in India may be bound by 

 
13 Satyam Singh and Shobhitabh Shrivastava, Law Relating to Standard Form of Contract (ABS Books, 2021). 
14 P. K. Majumdar and R. P. Kataria, Law of Consumer Protection in India (Orient Publishing Company, 9th edn., 
2025). 
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SFCs drafted under foreign laws, further complicating redressal. The rise of platform 

economies and the increasing reliance on third-party service providers also create a convoluted 

web of contractual relationships, making it challenging to pinpoint accountability when issues 

arise. 

In essence, while SFCs are integral to the digital economy's functionality, their current 

implementation often prioritizes corporate efficiency over consumer fairness. The existing 

legal framework, while providing a foundational safety net, requires significant reinforcement 

and adaptation to effectively address the evolving landscape of digital SFCs in India. 

Towards a More Equitable Digital Contractual Landscape, the suggestions are given below. To 

achieve a more equitable balance between efficiency and fairness in digital SFCs in India, a 

multi-pronged approach involving legislative reforms, regulatory interventions, technological 

solutions, and enhanced consumer awareness is essential. 

1. Legislative and Regulatory Reforms: 

● Amendments to the Consumer Protection Act, 2019 (CPA): The CPA should be 

specifically amended to address the unique characteristics of digital SFCs. This could 

include: 

● Mandatory Clarity and Simplicity: Prescribing standards for plain language and clear 

presentation of key terms (e.g., pricing, cancellation policies, data privacy, dispute 

resolution) in digital SFCs, perhaps through a "key information document" summary. 

● Prohibition of Unfair Clauses: Explicitly listing and prohibiting certain inherently 

unfair clauses commonly found in digital SFCs, such as one-sided termination clauses, 

excessive liquidated damages, and clauses that unduly restrict consumer remedies. 

● Strengthening "Unfair Contracts" Provisions: Providing clearer guidelines and 

examples of what constitutes an "unfair contract" in the digital context, empowering 

consumer commissions to more readily strike down such clauses. 

● Provisions against Dark Patterns: Specifically outlawing the use of dark patterns and 

deceptive design elements aimed at manipulating consumer choices or consent in digital 

SFCs. 
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● Sector-Specific Regulations: Industry-specific regulators (e.g., TRAI for telecom, RBI 

for digital payments) should develop detailed guidelines for SFCs within their 

respective domains, tailored to the unique risks and practices of those sectors. 

● Standardization of Terms (where feasible): For certain common digital services, the 

government or regulatory bodies could explore the possibility of standardizing specific 

core terms to ensure uniformity and prevent exploitation. 

2. Enhancing Consumer Awareness and Education: 

● Digital Literacy Programs: Launching widespread public awareness campaigns and 

digital literacy programs to educate consumers about the nature of SFCs, common 

unfair practices, and their rights in the digital economy. 

● User-Friendly Information Portals: Developing government-backed or endorsed 

online platforms that provide easy-to-understand explanations of consumer rights 

related to digital contracts and offer guidance on how to identify and report unfair 

practices. 

● Empowering Consumer Organizations: Providing financial and infrastructural 

support to consumer organizations to conduct research, advocate for policy changes, 

and offer legal aid to consumers affected by unfair SFCs. 

3. Technological and Design Solutions: 

● Interactive Contract Interfaces: Encouraging the development and adoption of 

interactive digital contract interfaces that allow consumers to easily navigate, 

understand, and negotiate (where applicable) terms, perhaps through modular 

presentations or clickable explanations. 

● AI-Powered Contract Analysis Tools: Promoting the development and use of AI-

powered tools that can analyze SFCs and flag potentially unfair or problematic clauses 

for consumers. 

● Blockchain for Transparency and Immutability: Exploring the use of blockchain 

technology to create transparent, immutable, and verifiable records of digital contracts, 
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enhancing trust and accountability. 

4. Strengthening Dispute Resolution Mechanisms: 

● Faster and More Accessible Online Dispute Resolution (ODR): Investing in and 

promoting robust ODR platforms for consumer disputes arising from digital SFCs, 

ensuring they are user-friendly, cost-effective, and efficient. 

● Specialized Bench for Digital Contracts: Considering the establishment of 

specialized benches or tribunals within consumer commissions with expertise in digital 

contracts and technology law. 

● Facilitating Class Action Lawsuits: Simplifying the process for consumers to initiate 

and participate in class action lawsuits against companies engaging in widespread 

unfair SFC practices. 

5. International Cooperation: 

● Cross-border Enforcement Mechanisms: Engaging in international cooperation to 

develop mechanisms for the enforcement of consumer rights across borders, 

particularly relevant in the global digital economy. 

● Harmonization of Laws: Participating in international dialogues aimed at 

harmonizing laws related to digital contracts and consumer protection to create a more 

consistent global framework. 

By implementing these suggestions, India can move towards a digital economy where the 

undeniable efficiencies of SFCs are harnessed without compromising the fundamental rights 

and fairness owed to consumers. This involves a continuous process of adaptation, vigilance, 

and a commitment to ensuring that technological progress serves all stakeholders equitably. 

 




